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[Facebook 1 —4—0H| AR 4]

ataniau Interactive uit Facebook e [i

Time Period of Facebook User Behavior

- Thai people tend to mostly active on workdays

. 3 _ p Peak Time of Facebook user is
- The popular time that Thai people engage is during 6-11P.M. from 6PM to 1IPM on Workdays
Hour
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The graph show number of message on hours in 2 day, more green more posted

Frequency of interactive

*Source: from FB user, more than 36,000,000 post on Jan-Dec 16, ThothZocial / Latest data as May17
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https://thailandzocialawards.com/download-slides/Social-Media-Movement-by-Pnern-Asavavipas.pdf
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Best Times to Post
on Social Media

0000

Best times to post on social media as indicated by the icons:

Twitter: o Google+: @
Linkedln: @

Facebook: o
Pinterest: @

12am 200 400 600 800\ 1000 12pm 200 400 &00 800 1000 12am

HE: FORLI—TTa4Y,
https://www.marketingoops.com/exclusive/how-to/infographic-how-to-post/
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BHA By 2014 2015 2016 2017
GDP f k3 AL~ (%) 0.9 2.8 3.2 3.2(16 %)
A0 FA 67,065 67,293 67,506 67,538 (2 A)
FEE DE* FA 38,963 39,165 37,792 37,461(3 A)
KE % 0.84 0.89 0.99 12003 A)
RIEES* /ooy N—Y B 300 300 300 310(4 B)

FavI— 300 300 300 308(4 )

TARY— 300 300 300 308(4 )

73—~ 300 300 300 308(4 B)
B 2EHEXDTY IN—Y 12,074 12,305 12,402 12,1553 A)
AT BR** BT~ (%) 1.90 40.90 0.19 1253 A)
P RIRITBEREF* % 2.00 1.50 1.50 1.50(4 B)
ERATE I % 0.59 0.56 0.47 0.47(3 B)
A—> & F|(MLR) ** % 6.96 6.75 6.47 6.43(3 A)
SET $5#* 1975 £:100 1,497.7 1,288.0 1,542.9 1,566.3(4 A)
IX—Y. /100 F** IN—Y 30.77 2831 32.53 31.01(4 A)
IN—Y KR LH* IN—Y 32.48 34.25 35.30 34.95(4 A)
KR L ** M 105.84 121.0 108.8 113.6(3 A)
HRFEHO AMLDRED) a8 884,346 | 795,905 765,593 215312(3 R)
BOIZ2a| AT Yk 2 1,662 2,237 1,688 202 (2 A)
BOISZBR 7Oy &4 10 {&/8—Y 729.4 809.4 861.3 5532 A)
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